Course Syllabus for:  Public Opinion and Mass Media
I. Data on course teachers:
	Name and surname:
Vladimir Bozhinovski

	Teaching and Academic Designations and Titles:
Assistant Professor, Phd. 


II. Data on the teaching assistants and other lecturers:
	Name and surname of the teaching assistant/s:
Hristina Runceva

	Teaching and Academic Designations and titles:
Assistant Professor, Phd.

	Other lecturers and practitioners: 
 


III. Basic information about the course programme and materials:
	Course title: Public Opinion and Mass Media


	Course Code: 0000

	Number of credits earned: 7


	Number of course classes/hours: 
52

	Number of pages of obligatory course materials: 

390

	Year of Study: 3 (third)

	Semester of Study: VI (sixth)



IV. Course description and key words and terms:
	Course description:

	The syllabus is designated with the main purpose of introduction to various topics which emphasize the complexity of public opinion as contemporary academic discipline. The students will be introduced with the basics of public opinion and public opinion research methods, but also with the several topics and subjects in the area of media and mass communications. The key concepts which will be analyzed during the lectures and seminars will be public, public opinion, masses, stereotypes, communications, propaganda, public opinion as rationality and social control, mass media and democracy, public opinion as manipulation tool, research methodology, surveys and pools etc.  


	Key words and terms:

	public, public opinion, masses, stereotypes, communications, propaganda, public opinion as rationality and social control, mass media and democracy, public opinion as manipulation tool, research methodology, surveys and pools etc.  



V. Course goals and results:
	Course goals and learning outcomes:

	· Understanding of the basic concepts of Public Opinion
· Definition of the Public Opinion contexts, functionality of the mass media, development of the specific research techniques, and use of the research data.
· Development of analytical and research skills in the political campaign as academic discipline, but also the implementation of those skills in practice
· Developing research skills including finding and using various sources of information
· Using analytical methods in exploring available information for the purpose of presentations of new genuine arguments and ideas



VI. Teaching methodology:
	

	The lectures will be centered on several teaching techniques and will include Power Point presentations, open discussions, etc. Seminars will promote development of practical skills for exploring available research methods. The students are expected to develop research skills through organizing round tables, debates, working groups, case studies and other interactive methods.



VII. Detailed structure of the course syllabus:
	Course week no. 1
	Number of teaching hours: 3,5

	Study unit: 
1. Introduction to communications, Public Opinion and Media 1

	· Obligatory course materials:
· Михаел Кунчик и Астрид Ципфел, Вовед во науката за комуникации, Скопје, 1998 

	Detail description of the study unit:  
· introduction to communications
· interaction and communication
· non-verbal communication and allusions
· media theories 


	Course week no. 2
	Number of teaching hours: 3,5

	Study unit: 
2. Introduction to communications, Public Opinion and Media 2

	Obligatory course materials:
· Михаел Кунчик и Астрид Ципфел, Вовед во науката за комуникации, Скопје, 1998 

	Detail description of the study unit:  
· Mass media and Society
· Media in wartime 

· Examples   
.


	Course week no. 3
	Number of teaching hours: 3,5

	Study unit: 
3. Stereotypes 
	Obligatory course materials:
· Walter Lipmann. Public Opinion, 1922, New York 


	Detail description of the study unit:  
· Stereotypes
· Influence over Public Opinion
· Examples


	Course week no. 4
	Number of teaching hours: 3,5

	Study unit: 
4. The Public Sphere
	Obligatory course materials:
· Jurgen Habermas, Public Opinion, 1965, Berlin


	Detail description of the study unit:  
· Representative Public Sphere
· Genesis of the bourgeois Public Sphere 

· Ideas and ideologies of the Public Sphere 

· Public sphere social structure



	Course week no. 5
	Number of teaching hours: 3,5

	Study unit: 
5. Two concepts of Public Opinion

	Obligatory course materials:
· Elizabeth Noelle Neumann, Public Opinion and Rationality, New York, 1995


	Detail description of the study unit:  
· Public Opinion as Rationality
· Public Opinion as Social Control

· Spiral of silence



	Course week no. 6
	Number of teaching hours: 3,5

	Study unit: 
6. Characteristics of Crowd

	Obligatory course materials:
· Gustave Le Bon, The Crowd, A study of the popular mind, Paris, 1896


	Detail description of the study unit:  
· General Characteristics of Crowds
· Sentiment and morality of the Crowds
· Remote factors of opinion and the believes of the Crowds
· The Immediate factors of the opinions of Crowds


	Course week no. 7
	Number of teaching hours: 3,5

	Study unit: 
7. Mass media and Democracy
	Obligatory course materials:
· James Curran, Culture, Society and the Media, London, 1990


	Detail description of the study unit:  
· Keeper of democracy

· Role of the media

· Media and the Public Sphere  


	Course week no. 8
	Number of teaching hours: 3,5

	Study unit: 
8. Totalitarian Propaganda
	Obligatory course materials:
· Hanna Arendt, The origins of Totalitarianism, London, 1958, 


	Detail description of the study unit:  
· Totalitarian movement

· Totalitarian propaganda 


	Course week no. 9
	Number of teaching hours: 3,5

	Study unit: 
9. Rumors and Public Opinion
	Obligatory course materials:
· Живко Неделковски, Неформално Јавно мнение, Скопје, 2003


	Detail description of the study unit:  
· The origins of rumors
· Historical genesis of the rumors
· Examples and appearance



	Course week no. 10
	Number of teaching hours: 3,5

	Study unit: 
10. The origins of the Opinions
	Obligatory course materials:
· Justin Lewis, Constructing Public Opinion, New York, 2001


	Detail description of the study unit:  
This chapter:
· Knowledge and the Opinions
· Information and politics

· Rational public thesis

· Freedom of opinion



	Course week no. 11
	Number of teaching hours: 3,5

	Study unit: 
11. Public Opinion Research 1
	Obligatory course materials:
· Clyde Wilcox and Barbara Norrander, Understanding Public Opinion, New York, 2002
 

	Detail description of the study unit:  
· Public Opinion concepts
· Methodology

· Qualitative and Quantitative opinion research



	Course week no. 12
	Number of teaching hours: 3,5

	Study unit: 
12. Public Opinion Research 2
	Obligatory course materials:
· Russell Brooker and Todd Schaefer, Public Opinion in the 21 Century, Boston, 2005


	Detail description of the study unit:  
· Interviews

· Focus Groups

· Internet surveys

· Phone polls

· Field researches 



VIII. Activities involving other institutions
	Study visits to outside institutions

	


IX. Course materials and literature
	Obligatory readings: 

	· Михаел Кунчик и Астрид Ципфел, Вовед во науката за комуникации, Скопје, 1998  
· Walter Lipmann. Public Opinion, 1922, New York 
· Jurgen Habermas, Public Opinion, 1965, Berlin
· Elizabeth Noelle Neumann, Public Opinion and Rationality, New York, 1995
· Gustave Le Bon, The Crowd, A study of the popular mind, Paris, 1896
· James Curran, Culture, Society and the Media, London, 1990
· Hanna Arendt, The origins of Totalitarianism, London, 1958, 
· Живко Неделковски, Неформално Јавно мнение, Скопје, 2003
· Justin Lewis, Constructing Public Opinion, New York, 2001
· Clyde Wilcox and Barbara Norrander, Understanding Public Opinion, New York, 2002
· Russell Brooker and Todd Schaefer, Public Opinion in the 21 Century, Boston, 2005
 

	Suggested readings:
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